Manual of Railways Laws

Smoking: (1) If person, without the consent of his fellow passengers, if any, in the same compartment smokes in any compartment except a compartment specially provided for the purpose, he shall be punished with fine which may extend to twenty rupees.

(2) If any person persists in so smoking after being warned by any railway servant to desist he may in addition to incurring the liability mentioned in sub-section (1), be removed by any railway servant from the carriage in which he is traveling.

West Pakistan Juvenile Smoking Ordinance

(XII of 1959)

An ordinance to amend and consolidate the laws relating to prevention of smoking of tobacco by juveniles in the Province of West Pakistan

Preamable,- Whereas it is expedient to amend and consolidate the law relating to prevention of smoking of tobacco by juveniles in the Province of West Pakistan;

Now, therefore, in pursuance of the Presidential proclamation of the 7th day of October, 1958 and in exercie of all powers enabling him in that behalf, the Governor of West Pakistan is pleased to make and promulgate the following ordinance:-

1. Short title and extent.-(1) The ordinance may be called the West Pakistan Juvenile Smoking Ordinance,1959.

(2) It extends to the whole of the province of West Pakistan, except the Special Areas.

2. Definitions.- In this Ordinance, unless the context otherwise requires, the following expression shall have the meanings hereby respectively assigned to them, that is to say-

i. “affiliated college” means any collegiate institution affiliated to any University or Board of Secondary Education in West Pakistan.

ii. “Government” means the Government of West Pakistan;

iii. “Juvenile” means any person who is under the age of sixteen years;

iv. “Public place” includes any public park, ground, railway station, ground vehicle to which the public for the time being have access, whether on payment or otherwise;

v. “recognized School” means any school recognized by any University or Board of Secondary Education in West Pakistan, or by the Education Department of Government; and

vi. “tobacco” means tobacco in any form and include any smoking mixture intended as a substitute for tobacco.

3. Penalty for selling tobacco to juveniles.- (1) Whoever sells or gives, or attempts to sell or gives tobacco to a juvenile, whether for his own use or not, shall be punished in the case of a first offence with fine which may extend to fifty rupees and in the case of a third or subsequent offence with fine which may extend to one hundred rupees.

(2) If a person convicted under the last preceding subsection holds a dealer’s licence under the West Pakistan Tobacco Vend Act, 1958, his conviction under this section shall be notified by the Magistrate to the District Excise and Taxation Officer concerned so as to enable him to cancel the convict’s licence.

4. Seizure of tobacco smoked by a juvenile in a public place.- If any juvenile be found smoking tobacco in any public place it shall be lawful for any teacher or proctor of a recognized school or affiliated college or any other person authorized by Government in this behalf to seize such tobacco and destroy it.

i. All Gazetted Officers of the Central and Provincial Government.

ii. All Non-Gazetted Officers of the revenue Department not below the rank of Kanungo.

iii. All Police Officers not below the rank of Assistant Sub-Inspector.

iv. All member of the Union and Town Councils under the basic democracies.

v. All Legal and Medical Practitioners.

vi. All Khatibs and Imams of the Mosques.

5. Power to make rules.- The Government may frame rules for carrying out the purposes of this Ordinance.

6. Repeal.- The following enactments are hereby repealed.

i. The Punjab Juvenile Smoking Act, 1918.

ii. The Punjab Juvenile Smoking Act, 1918, as applicable to the former State of Bhawalpur;

iii. The North-West Frontier Province Juvenile Smoking Act, 1933.
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Acts, Ordinances, President’s Orders and Regulations including Martial Law Orders and Regulations

Government of Pakistan

Ministry of Law and Parliamentary Affairs

(Law Division)
Islamabad, the 31st December, 1979

No. F.17 (1)/79-Pub.- The following ordinance made by the President is hereby published for general information:-

Ordinance No. LXXIII of 1979.

an ORDINANCE

to proved for printing of a health warning on packets of cigarettes.

Whereas it is expedient to provide for printing of a health warning on packets of cigarettes and for matters connected therewith;

An whereas the President is satisfied that circumstances exist which render it necessary to take immediate action;

Now, therefore, in pursuance of the Proclamation of the fifth day of July 1977, read with the Laws (Continuance in force) Order, 1977 (C.M.L.A. Order No.1 of 1977), and in exercise of all powers enabling him in that behalf, the President is please to make an promulgate the following Ordinance:-

1. Short title, extent and commencement.- (1) This Ordinance may be called the Cigarettes (Printing of Warning) Ordinance, 1979.

(2) It extends to the whole of Pakistan.

(3) It shall come into force on the first day of July, 1980.

2. Definitions.- In this Ordinance, unless there is anything repugnant in te subject or context,-

a. “cigarette” includes Biri;

b. “health warning” meand the health warning specified in section 3;

and

c. “packet” includes a wrapper or other container.

3. Printing of health warning.- There shall be printd legibly and prominently, both in English and Urdu, on every packet of cigarettes the following health warning, namely:-

“WARNING: Smoking is injurious to health.







Ministry of Health.

4. Prohibition to sell, etc.- No person shall-

a. Manufacture packets of cigarettes, or

b. Sell or offer for sale cigarettes from packets of cigarettes, or

c. Possess or sell or offer for sale packets

5. Penalties.-(1) Whoever contravenes any provision of section 4 shall be punishable with imprisonment for a term which may extend to two years, or with fine which may extend to ten thousand rupees, or with both.

(2) Where a court convicts a person of an offence punishable under sub-section (1), it shall direct that the packets of cigarettes and the cigarettes in respect of which the offence has been committed be forfeited to the Federal Government.

6. Offences by companies.- It the person contravening any provision of section 4 be a company or other body corporate, every director, manager, secretary or other officer or agent thereof shall, unless he proves that the contravention took place without his knowledge or that he exercised all due diligence to prevent such contravention, be deemed to be guilty of such contravention.

7. Cognizance of Offences.- (1) No Court inferior to that of a Magistrate of the first class shall try any offence punishable under this Ordinance.

(2) No Court shall take cognizance of any offence punishable under this Ordinance except on a complaint made in writing by a police officer not below the rank of an Assistant Sub-Inspector or an Excise Officer not below the rank of a Sub-Inspector or any other officer authorized in this behalf by the Federal Government.

8. Power to make rules.- The Federal Government may, by notification in the official Gazette make rules for carrying out the purposes of this Ordinance.

GENERAL,

M. ZIA-UL;-HAQ,

President.
MIR MUHAMMAD ALI

Draftsman/Additional Secretary.

ORDINANCE No. XL of 1980

AN

ORDINANCE

To amend the cigarettes (Printing of Warning) Ordinance, 1979.

Whereas it is expedient to amend the Cigarettes (Printing of Warning) Ordinance, 1979 (LXXIII of 1979), for the purpose hereinafter appearing;

And whereas the President is satisfied that circumstances exist which render it necessary to take immediate action:

Now, therefore in pursuance of Proclamation of the fifth day of July 1977, read with the Laws (Continuance in Force) Order, 1977 (CMLA Order No. 1 of 1977), and in exercise of all powers enabling him in that behalf, the President is pleased to make and promulgate the following Ordinance:-

1. Short title and commencement.- (1) This Ordinance may be called the Cigarettes (Printing of Warning) (Amendment) Ordinance, 1980.

(2) It shall come into force at once.

2. Amendment of section 1, Ordinance LXXIII of 1979.- In the cigarettes Printing of Warning) Ordinance, 1979 (LXXIII of 1979), in section 1,-

(a) in the marginal heading, after the word “extent”, the comma and word, “application” shall be inserted;

(b) after sub-section (2), the following new sub-section shall be inserted, namely:

(c) in sub-section (3), for the word “July”  the word “September” shall be substituted.

Gerneral M. Zia Ul Haq,

President,

S. A. Nusrat,

Secretary
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Statutory Notifications (S.R.O.)

GOVERNMENT OF PAKISTAN

Central Board of Revenue

NOTIFICATIONS

Islamabad, the 16th May, 1982

Income Tax

S.R.O. 440(I)/82.- In exercise of the powers conferred by clause (d) of sub-section (1) of section 47 of the income tax Ordinance, 1979 (XXXI of 1979), the Central Board of Revenue is pleased to approve M/S Gulshan-e-Iqbal Education Society, Karachi for the purposes of that section for the year ending 31st December, 1982.

Najmus Saqib

Second Secretary,

MINISTRY OF HEALTH AND SOCIAL WELFARE

(Health and Social Welfare Division)

Islamabad, the 5th May, 1982

S.R.O.441 (I)/82.- In exercise of the powers conferred by section 8 of the Cigarettes (Printing of Warning) Ordinance, 1979 (LXXIII of 1979), and in suppression of Gazette Notification No. S.R.O. 45(I)/82, dated the 18th January 1982, the Federal Government is please to make the following rules, namely:-

1. Short title and commencement.- (1) These rules may be called the Cigarettes (Printing and Warning) Rules, 1982.

(2) They shall come into force on the first of day of January, 1983.

2. Dimensions, etc., of health warning.- (1) The health warning shall be printed on both sides of each cigarette packet in a rectangular panel measuring 52mm in length and 14mm in height in bold, clear and legible letters of not less than 3mm in height enclosed in a prominent and continuous border line of the same color as the warning itself.

(2) The words “Warning” and            shall be printed in letters visibly bolder that the rest of the health warning.

(3) No brand name or word, other than the health warning, shall appear on the sides of the cigarettes packets except for numerals indicating the number of cigarettes contained in the packet.

(4) The health warning shall be printed din red color on white background on all the packets in which red color is used in the design of the packets; and on all other packets, the health warning shall be printed on which background in the darkest and most prominent color used in the design of the packet:

Provided that-

(a) on cigarette packets, the sides of which are of dark color, the warning panels shall be printed in reverse white, and

(b) on cigarette packets, the sides of which are in light color, the warning panels shall be printed in the darkest and most prominent color used on the packet.

Dr. A. Aziz,

Deputy Director General Health/

Deputy Secretary (Ex-Officio).

Government of Pakistan

Planning & Development Division

No.11(17)Admn.Coord/PD/96 


Islamabad February 23 2000,

Subject:
Chief Executive Directive – Ban on Smoking at Public Places:

Please find enclosed a copy of Ministry of Health’s letter No. F.1-1/2000-Directive dated 17-02-2000 attached therewith a copy of Cabinet Division’s letter No.2/74/99-Imp.II dated 06-01-2000 for strict compliance by all concerned.

( RIAZ AHMAD BUTTAR )

SECTION OFFICER

All Chiefs/Heads of sections of 

Planning & Development and its

Attached/Subordinate Department/

Organizations.

	Schedule “B”
CODE OF STANDARDS OF
THE ALL PAKISTAN NEWSPAPERS SOCIETY

Rules for the Acceptance of Advertising 

Business by the Members.

1. Members shall take all reasonable precautions to ensure that all advertising accepted by them is legal, clean, honest and truthful and that such advertising is in respect of reputable goods or services.

2. Members shall not favour direct advertisers by giving them better facilities such as lower rates, longer credit periods, preferential positions, commission, discounts or supplying art work at nominal rates or any other inducements whatsoever.

3. Members shall not give commission or any form of rebate to any advertisers. Any advertising agency not accredited or a convessor may be allowed commission not exceeding 6.25% and any credit given to such agencies shall be at the sole risk of the members.

4. No member shall allow more than 15% commission directly or indirectly to any accredited advertising Agency.

5. No member shall  accept business at rates lower than its scheduled rates except for charitable organizations. Any change in the scheduled rates shallbe be notified to the Society one month before such change is enforced.

6. No commission shall be paid on cinema, classified or entertainment advertisements or to any advertiser on his own business placed direct.

7. A member, if he so desires, may allow a cash discount of up to 5% to accredited advertising agencies provided the bills are paid by the advertising agency within 30 days of the insertion of the advertising.

8. The society shall have the right to demand proof from a member regarding infringement of any rule their on receipt of a complaint from any quarter.

9. Members undertake to use all possible measures to develop the quality and quantitative factors of their publication so as to render best possible services to public and to advertisers.

10. No member shall accept or print the advertisement of a listed client of an accredited agency of whose business is suspended by the Society on complaint of its appointed agency, unless otherwise notified.

11. No member shall accept or print the advertisements of a client who is listed against an accredited agency of the Society through any source other than the Agency so listed and notified unless a change in the status of the listed agency vis-à-vis such client has been confirmed and notified by the Society to its members in accordance with the Rules and Regulation of the Society.

12. No member shall accept advertisement of a client of an agency whose accreditation has been suspended or withdrawn by the Society, unless its business has been restored by the Society.

13. If any member infringes any of the above rules or any other rules made by the Society, such a member shall be liable to any action or penalty provided by Article 13 of the Articles of Association of the Society.


	REQUIREMENTS FOR APPLICATION FOR MEMBERSHIP

1) Application on prescribed form which can be had from APNS Secretariate on payment of Rs. 600/=.

2) Applicant must be in publication:

For atleast 6 months in case of a daily publication.

For atleast 12 months in case o a periodical publication.

3) Application must accompany applications fee as per following:

Application fee                                   Rs. 2000/=        not refundable in any case.

Entrance fee

For Metropolitan publication             Rs. 5000/=        Refundable in case of                  

                                                                                     rejection of application

For Regional periodical publication  Rs. 3000/=        

Annual subscription

Periodical                                           Rs. 1300/=

Regional Daily                                  Rs. 2000/=

Daily from Lahore/                            Rs. 3000

Rawalpindi/Islamabad/Karachi

4) Issue of publications as per following:

      Daily:25 separate issues per month for a period of six months

      Bi-weekly: 80 separate issues of last one year.

      Weekly:40 separate issues for last one year. 

      Fortnightly: 20 separate issues for last one year and

      Monthly: 10 separate issues for last one year

5) Copies of the declaration duly authenticated by the prescribed authority, printers, certificate, National Tax Number and ABC Certificate.

      In case any of these documents are not provided, reasons for inability to do  so    

      must be explained in writing to the satisfaction of the Executive Committee.

6) In case of daily publication proof of the fact that the publication is subscribing to news service if such a service is available in the town of publishing. However, if the publication is unable to avail such service, it must explain in writing the reasons for its inability to the satisfaction of the Executive Committee.

7) No application for membership shall be considered by the Executive Committee unless complimentary copies of the publication are regularly submitted to the Secretariat since the date of the application under postal certificate.


	ADVERTISEMENT RULES, CODE AND ETHICS

1. That Society, through its members, undertakes to use all possible measures to develop the qualitative and quantitative factors of the publications so as to render the best possible service to the public and to advertisers.

2. All advertising agencies shall take all reasonable precautions to ensure that all advertising released by them is legal, decent, clean, honest and truthful and that such advertising is in respect of goods or services prepared with a sense of responsibility to consumers and to society.

3. The advertising agencies/advertisers, before releasing an advertisement for publication, must have documentary evidence to prove all claims, whether direct or implied, that are capable of objective substantiation and it will be required to be provided to the APNS on demand.

4. The advertisers should assure that no advertisement should mislead by inaccuracy, ambiguity, exaggeration, omission or otherwise. No advertisement should so closely resemble any other product/advertisement that it misleads or causes confusion.

5. No advertisement should make unfair use of the goodwill attached to the trademark, name, brand or the advertising campaign of any other advertisers.

6. No advertisement should contain anything that is likely to cause serious or widespread offence or fear or distress among its readers without good reason.

7. The advertiser should not unfairly attack or discredit other businesses or products.

8. No advertisement will be accepted which in any way advertise prescription – only medicines n the lay press unless authorized by the Ministry of Health. However, such advertisements may be published by medical and allied publications meant for medical practitioners.

9. Any advertisement intending to influence public opinion in favour of or against any political party/group or electoral candidate must not contain anything that breaks the law or incites any one to break it. Personal attacks on the candidates should also be avoided and only the policies or manifestos should be referred to.

10. No advertisement will be accepted containing claims or illustrations which are distorted or exaggerated in such a manner as to convey false impressions or containing “knocking copies” of direct nature.

11. All monies due from the advertising agency to the members of the Society shall be payable at the place of publication of the member newspaper and only the appropriate court at the place of publication or any of its notified establishments for this purpose shall have the jurisdiction in the case of any dispute or legal proceedings. In the event of any advertising agency and the advertisers, arising out of or in connection with the contract or order of insertion or a bill in connection therewith, or otherwise, the same would be referred to an arbitrator who may be nominated by APNS if both parties agree. Otherwise, disputes would be settled in accordance with the Arbitration Act.

12. Member publications shall not favour direct advertisers by giving them better facilities such as lower rates, longer credit periods, preferential positions, commissions, discounts and supplying artwork at nominal rates.

13. The members of the Society shall not give commission or any rebate to any direct advertiser provided that a non-accredited advertising agency or a convasser may be allowed commission not exceeding 6.5% on advance cash payment.

14. In case space contacted for is not fully utilized, space consumed shall be paid for at the rate applicable to such space, which was in force at the date of contract as per Rate Card of the publication.

15. The members of the Society shall be free to approach clients of advertising agencies for the purpose of procuring advertisement business. However all such business will be routed through the appointed agency and the agency will be entitled to 15% Agency commission, if client listed under the agency, as per the Rules of the Society.

16. The members of the Society may in their discretion allow concession on advertisements published in their publications by other members of the Society.

17. The members of the Society may in their discretion allow concession on advertisements relating to charitable and Public Service organizations.

18. The advertiser shall pay dues to the advertising agency, not later than 45 days from, the date of issue of Agency Invoices. Where an advertiser fails to pay and in consequence the agency is unable to pay publications, APNS upon being authentically informed by the Agency and being so satisfied will advise its member publications to suspend the advertisements of the concerned advertiser, until payment is realized. This is without prejudice to the agency’s clear liability to pay its dues even if its clients have no paid.


